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neaimofthisreportmentionlngeachrecognlt10n

ofthegovemmentofdecidingpolicies,theexecutor

ofpolicies,andthebeneficiary,andeachdifference

ofthem,throughtheeffectofan undertakingforre-

glOnaldevelopment.

Mostofthepreviousstudiesareonlyontheside

ofpolicydecisionorthenationalgovemmentorl∝al

govemments.Aboutalocalundertaking,thereare

fewofstudiesofanundertakingbythegovemment,

asfarasIknow.

As anexample,theundertakingofcommerciali-

zationofpr∝luctsofShonanbrandisstudiedinthis

report.Itisconsideredthatthelocalgovemmentof

decidingapolicyisKanagawaPrefecture,theexec-

utoristheconferenceofcommercializationofprod-

uctsofShonan brand(includingKanagawaPrefec-

ture,andlocalgovernmentsandtheChambersof

CommerceandIndustryinShonanregion,etc.),

andthebeneficiariesarethecompaniesJOlnlngthe

undertakingandtheconsumersinKanagawaPrefec-

ture.

neconferenceexaminesproductsandthecompa-

niesmakeandauthorizego∝1-qualityproductsof

themasShonanbrand,whilemakinguseofgo∝l

imageofShonanasresources.Alsotheconference

triestospreadtheprductstothepublic.Thoseare

thecharacteristicsofthisundertaking.

nemainmethodsofthestudyaresurveylngliter-

ature,interview,sendingoutquestionnaires.

Atthepresent,theundertakinghasalmostnoef-

fectonlocaleconomy.Accordingtothequestion-

nairestotheconsumers,theundertakingishardly

bowれtothepublic.Itdoesnotmakethebestuse

ofgoodimageofShonanasresources.

Byanalyzingtheresearchesintothegovemment,

theexecutors,andthebeneficiaries,thesomerea-

sonsofsucheffectisconsideredfromeachposition.

Originallytheundertakingwasworkedoutinthelo-

calevent"Surf'90"tosolvel∝alindustriesproblem

inShonan Ⅰ℃glOn.InsplteOfit,thisundertakinggot

replacedwiththattosolvethesmallandmedium-

sizedbusinessproblem inKanagawaPrefecture,

whenincludingtheundertakinglnHnesecondNew

KanagawaPlan",themasterplan ofKanagawaPre-

fecture.SothelocalgovemmentsandtheChambers

ofCommerceandIndustryinShonanreg10n,the

executors,donotpromotethisundertakingaggres-

sively.InthedemandofthecompaniesJOlnlngthe

undertaking,thepublicityandtheexpansionofsales

channelinShonanBrandarehardlyca汀iedout.

Suchconditionscausepoorpublicityoftheconsum-

ers.Butsomeofconsumersknownlngtheundertak一

mgrecognlZegood-qualityofthepr∝lucts.Ifthe

publicityiswell-known,thisundertakingmaybe

abletoactive.

Forthedevelopmentinthefuture,itneedsrecon-

sideringtheundertakingandfeedingtheoplnlOnSOf

theexecutorsandthebeneficiariesbacktothegov-

emment.
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