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How does the way of thinking about business influence the meanings of buy/sell
—Comparative study between Japanese and Korean—

MORIYAMA Shin*
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1. Purpose of study

This study aims to figure out the difference in the way of thinking about business (selling and buying) between
Japanese and Korean people, compare the semantic structures of two Japanese -verbs, KAU( B D : =to buy) and
URU(52% : =to sell) with those of two corresponding Korean verbs SATA (A}t}: = to buy) and PALTA(Zt}:= to

sell)., The study will further consider the relationship between their way of thinking and these semantic structures.

2. Methodology

At first, I will find out the Japanese and Korean people’s way of thinking about business (buying and selling), and
make clear the difference of them.

Next, I will clarify the meanings of Japanese two verbs, KAU(=to buy) and URU(=to sell), and those of
corresponding Korean two verbs SATA(=to buy) and PALTA(=to sell) by analyzing the semantic descriptions of
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Japanese and Korean dictionary .
Finally, I will consider the relationship between the way Japanese and Korean people think, and the meanings of

those Japanese and Korean verbs.

3. Result and discussion

3.1. The Japanese and Korean people’s way of thinking about buying and selling
Korea has a long history of regarding business, especially service industry as lowly —particularly after the

Chosun Dynasty (1392-1910).

Why are people in the service industry unfriendly to customers in Korea? It is due to the long heritage of
traditional values in this country since the time of the Chosun Dynasty. The Yangban( L), the upper-class of that
time, considered working as lowly, and were dedicated to learning. This tradition spread throughout the common
people, and they also regarded working hard as undignified behavior.

For example, there were small private schools called Seodang( &%) in Korea, as Terakoya( 3f 1/2) in Japan.
In the schools, Confucian and Mencian ethics were taught. In contrast, reading, writing, and arithmetic were taught at
the Terakoya in Japan. As a result, people in the service industry, while becoming unfriendly to customers in Korea,
became calculating and humble in Japan.

But even though people in Korea consider business as lowly, they have to work to feed themselves, so they
work reluctantly, showing their pride and complaining about having to take a job like this. As a result, store clerks
greet their customers unfriendly in an manner in Korea. They also do this in order to defend themselves against the
customers looking down on them.

Contrast this with people in Japan who do not considered the service industry as lowly, at least in comparison with
people in Korea.

Omi merchants( ¥T{L% A ), who are considered one of the most famous merchants along with Osaka merchants( X
B N ), and Ise merchants( {71274 A ) in Japan, used to say that in business you had to have the “three goods (=5
& L) ": the good for the seller, the good for the buyer and the good for society. They also have a thought, FI|E %) (0
13D ELBITHBNTLATD) |, which means that behaviors of merchants suit heaven’s will  because the exchange

economy is crucial for people, and the benefit is a reward for doing their job with fullest sincerity.

3.2. The definitions of the Japanese verbs, KAU/URU, and Korean verbs, SATA | PALTA
As can be seen, the way of thinking about business between Japanese and Korean people is diametrically opposed.

Does this opposition have any effect on the meanings of verbs “buy” and “sell” of these two languages?

3.2.1 Japanese
Below are the explanations about Japanese verbs KAU, and URU, quoted from Daijirin( KEEHK ), Sanseido( =485 )
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3.2.1.1 B 5[KAU(=to buy)]
(1) to buy, purchase
AKZEHED  tobuyabook
AYiza 85 to buy aticket
MeF % B S to buy a right
(2) to think highly of
RSOV =0 E/28501%E S 1give him credit for his effort.
mrheHbONhTOY ROXJERITES
They sent him to the Tokyo Bureau Chief because they thought highly of his linguistic ability.
(3) to accept, offer
FEHNZIEEEE B D to accept a challenge (to a fight).

—1%E D 1o offer one’s services [to help].

1> CH% tovolunteer

\r

(4) to incur
NDIBBEED  to incur another person’s ill will
BE (DALw<L) ZHED tobefrowned on [upon]
K% ED  to make one burst into laughter
(5) to buy (sex)
FOFTDOES (K% kA, E<B2¥5. LEED) Todrinkalot to gamble, and to buy sex.

3.2.1.2 55 B[URU(=to sell)]
(D) to sell
THiETED 1o sell land
YR 2765 to sell tickets
MZE525  to waste time in idle conversation
(2) to betray, sell
%725 tosell [betray] one’s own country
fhfElZ 72D  to betray a friend
(3) to make oneself known, become popular
PHZEFED  to make oneself known
%4 (F1) %37Ed  to become popular
B%&7%5 He has built up a reputation
Y8Z& 725  to butter up
(4) to force
TJAMMEFTED  to pick [provoke / starte] the fight.
B%5E% to place a person under an obligation
(5) to sell (one’s body)
K%&58%  tosell one’s body
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F %585  to prostitute oneself

3.2.2 Korean
The following are the explanations about Korean verbs SATA, and PALTA, quoted from the online Yahoo Korean

Dictionary.

3.2.2.1 ACHSATA(=to buy)]
(1) to buy, purchase
AAZGEAY (BT OMEIZEE D)  to buy ingredients of the side dishes
(2) to employ
FoA GFEED) 10 employ
AISATE (BEFEED)  to engagefhire] a person
(3) to sell grain and make money.
Ag Fol =& Mt CkEFE> THBE%EE D7) [sold rice and made money.
(4) to offer
AE I} E e BALY (BB B EE D) to incur one’s scorn and indignation
IS AL ST G5 EE - THD) o offer to do a difficult work
SRS} (BEREE D) to make someone worry

(5) to incur
SSAY (PR EE D) to entertain a friendly feeling
A A Y GELEED) 1o give rise to suspicion
QS G ﬁﬁ#é’ B D) 1o be met with misunderstanding
uFSA (IBRAEE D) to incur another’s enmity/[displeasure]
HSSA G (REZEE D) 1o expose one to ridicule

(6) to valuate properly
9 Ass oAt (DT EEEGE S ED)  to think highly of his talent
18] AT B == go] A ettt (OEEBEBEEE < EDITET D)
We should give him credit for his honesty.

3.2.2.2 ZCHPALTA(=to sell)]
(D) to sell
HE&ZT (FKEFRD)  tosell one’s house
A2 (K%&E7ED) 1o sell books
(2) to sell (one’s labor)
FSE (HETED)  todojob work
(3) to betray, sell
W 5EUE& Use dho] o= 45 2 = vk (KB %EED) 1o betray a friend

(4) to put one’s conscience aside
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FAESITY (RLETED)  to put one’s conscience aside
A ZEZ (B%E5ED) 1o sellfprostitute] one’s honor[chastity] (for money)

(5) to distract/divert] one’s attention
SheS 2t (bEREFED) 1o turn one’s eyes away
(6) to buy[purchase] grain.
AE gk I Fol k) CKEE D) 1 bought rice.
(7)* to sell (one’s body)  * This meaning is not referred in the dictionary, but it is used actually.

s B ((KEFED) to prostitute oneself

3.2.3 Commonalities and differences

BUY: KAU(J) | SATA(K)

Meaning J K | example sentences
0) to buy something in exchange for giving money for it D | ) |to buy a book

(2) | to engage a person

(3) |tosell rice

1) to buy high talent in exchange for giving high evaluation (2) | (6) |to think highly of on’s talent

2) to buy bad feeling in exchange for giving bad behavior @) | (5) |toincuron’s ill will
(4) |to make one worry
3) to buy good feeling in exchange for giving good behavior (5) | to entertain a friendly feeling
4) to buy a fight in exchange for giving agreement 3 to accept a challenge (to a fight)

5) to buy a valuable thing in exchange for money/profit

6) to buy on’s heart in exchange for something else

* Underlined words correspond to the Japanese KAU or Korean SATA

SELL: URU(J) | PALTA(K)

Meaning J K example sentences

0) to give something in exchange for money (1) | (O |tosell books

(2) |to do wage labor

(6) | to buy rice

1) to give high talent in exchange for high evaluation 3 to make oneself known

2) to give bad feeling in exchange for bad behavior

3) to give good feeling in exchange for good behavior

4) to give a fight in echange for agreement (4) to pick the fight.

5) to give a valuable thing in echange for money/profit (2) | Q) |to betray a friend
(5) |(7) *| 1o sell on’s body

6)to give away on’s heart in exchange for something else (4) |to sell on’s honor

(5) | to turn on’s eyes away

* Underlined words correspond to the Japanese URU or Korean PALTA
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3.2.3.1 Commonalities
Both Japanese and Korean languages have words with the central meaning of buying something in exchange for
giving money for it or giving something in exchange for money. From these words many meanings are derived as are

some similarities.

3.2.3.2 Differences
While there are some similarities between the two languages, there are some differences as well.

(a) Only in Korean language, both SATA(=buy) and PALTA(=sell) have the meaning of buying / selling something
with grain, not money. 2+ A}th(to buy rice) means selling rice (or buying something in exchange for rice) in
the market, and#2 2 Th(to sell rice) means buying [purchasing] rice (or selling something in exchange for rice).

(al) & A}lth(to buy rice)  to sell rice

(a2) 25 Zth(to sell rice)  to buy[purchase] rice

(b) Only in Korean language, both SATA(=buy) and PALTA(=sell) have the meaning of engaging someone / being
engaged by someone.
(b1) A AFEl 1o engagefhire] a person

(b2) F< FT 10 do wage labor, to work for wages

(c) Only in the Japanese language, both KAU(=buy) and URU(=sell) have the meaning of accepting / provoking a
fight.

(cl) BONT=NEHEE E S  to accept a challenge (to a fight)

(c2) FAMETED  to pick [provoke / start] the fight

(d) There are differences between the meaning of the two verbs corresponding buy in English, URU in Japanese and
PALTA in Korean . Moreover, it should be noted that URU has a relatively positive nuance, and PALTA a negative
one, because (d1) ~ (d3), the example sentences of meaning (d3), gain value through selling, while the example
sentences of (d4) and (d5), lose value through selling.

d) BEEEFED  to make oneself known

(d2) % (F7) %382 to become popular

(d3) BEFED  He has built up a reputation

(@) =

(d5) =&

o (B &7E5)  to put one’s conscience aside

o (bEREFED)  to turn one’s eyes away

o

hvi S
=4
s+
=4

3.3. The relationship between people’s way of thinking and the semantic structures

As explained above, people in Japan tend to find value in business and consider it in a positive light, while people
in Korea tend to consider it in a negative light, as something reluctant to do.

On the other hand, URU in the Japanese language has a positive nuance of selling something valuable, while

PALTA in Korean language has a negative nuance of selling such as throwing something away, or something losing

134



AR ZHENIEY > ¥ —RER HES &
value.

As a result, there seems to be a relationship between the way of thinking about business and the corresponding

Japanese / Korean word “sell”. That point still requires further investigation.

Reference

AV >T—=7A (2002) [THANEEEAN] 72513 EHEM], PHP UHE

135





