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Japan 1964: The Olympics, Nation and Consumption
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After the ANPO demonstrations (Kokurnin Undo) of 1960, the Japanese government quickly and successfully
managed to shift the focus of discourse and debate about Japan and its position in the world from the politically
divisive ideological issues of the Cold War, to economic development and the realm of everyday life as lived through
a quickly expanding consumer society. The policy of high speed economic growth (Kodou Seicho) put production at
the centre of economic policy and the economy at the centre of government policy.

Nevertheless, it was not until the Tokyo Olympics in 1964 that defeat, authoritarianism, colonialism, and
imperialism ceased to be the main reference points through which most Japanese understood and discussed their
relationship with each other and the state. By the mid-1960s, the emergent consumer culture that today defines the

experiences of most Japanese had accelerated the de-politicisation of ideas of nation and grown to offer a lexicon
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which better reflected notions of being Japanese for a newly emerging class of young workers with purchasing power
but often no university education. In the debate and discussion within popular magazines, ideas of nation came
to be reflected through the increasing use of the terms Japan and Japanese (Nihon and Nihonjin). This paper will
examine this debate within popular magazines such as Shukan Heibon and Heibon Punch among others, to show how
commentators broadened the basis of ideas of nation as consumption altered the everyday lives of young people as

the Tokyo Olympics approached.
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